
 

 
Tianyun International Announces 2016 Interim Results 

Net Profit Surges 76.3% to approximately RMB61.7 million 
Own Brand Sales Grows over 80% year-on-year 

Interim Dividend of HK1.6centsper Share 
 
Financial Highlights 

(RMB Million) For the six months ended 30 June 
2016 2015 Change(%) 

Revenue 
- OEM Sales 
- Own Brand Sales 
- Fresh Fruits Sales and Others 

307.6 
170.6 
90.1 
46.9 

253.7 
158.4 
49.8 
45.5 

+21.3 
+7.7 

+80.9 
+3.1 

Gross Profit 94.2 76.3 +23.5 
Profit Attributable to Owners of the Company 61.7 35.0 +76.3 
Earnings per Share (RMB cents) 
- Basic and Diluted 6.17 4.67 +32.1 

Interim Dividend per Share (HK cents) 1.6  0 N.A. 
 
(24August 2016, Hong Kong) Tianyun International Holdings Limited (“Tianyun 
International” together with its subsidiaries, the “Group”, stock code: 6836), the leading 
processed fruit products manufacturer in the PRC, announced its interim results for the six 
months ended 30 June 2016 (the “Period”).During the Period, the Group recorded revenue 
of approximately RMB307.6 million, representing an increase of 21.3% as compared with 
approximately RMB253.7 million for the same period in 2015. The Group’s gross profit 
increased by 23.5% to approximately RMB94.2 million from approximately RMB76.3 million 
for the same period in 2015. The net profit for the Period surged by 76.3% to approximately 
RMB61.7 million from approximately RMB35.0 million for the same period in 2015. 
Excluding the one-off listing expenses, the adjusted net profit increased by 21.0% 
year-on-year from approximately RMB51.0 million to approximately RMB61.7 million.The 
Board proposed an interim dividend of HK1.6 cents per share. 
 
The substantial growth in revenue and net profit were mainly attributable to the remarkable 
performanceof own brand sales business, which surged by 80.9% to RMB90.1million 
during the Period. Such continuous growth was driven by the Group’s multi-pronged 
approach to business development. For instance, the Group (i) adopted a new 
distributorship system in January 2015, resulting in anincreasein the number ofdistributors. 
The Group currently has 97 distributors and sellsitsown brand products to21 provinces, 
municipalities and autonomous regions across the country; (ii) exploited the overseas 
markets for its products under the Tiantongbrand, which has currently made its presence in 
over 1,000 stores underWellcome, Seven-Eleven Convenience Store, Jusco, O’Farmand 
Circle KConvenience Storein Hong Kong since July last year; (iii) proactively developed 
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online sales channels, leading to rapid growth of itsWechate-commerce platform during the 
Period. As to the OEM business, the Group recorded a steady year-on-year growth of 7.7% 
in the segment revenue to RMB170.6 million and the number of active OEM 
customersjumped from 33 to 39. 
 
Mr. Yang Ziyuan, Chairman and Chief Executive Officer of Tianyun International, said, 
“In the first half of 2016, the Group maintainedits strategy to develop the two core 
businesses in parallel,while proactively broadening its online and offline sales channels and 
expanding the business into overseasmarkets. With our unremitting efforts, the Group has 
once again achieved satisfactory results despite the challenging operatingenvironment. We 
have received national recognition for our commitmentto product quality and become the 
first and the only processed fruit manufacturer in the industry to be awarded thetitle of 
'China Quality Canned Food Certification Mark’for our preservative-free processed fruit 
products, setting anew benchmark in the industry.” 
 
Chairman Yang added, “In light of the increasing demand for quality processed fruit 
products from domestic and overseas consumers, the Group will continue its strenuous 
efforts to consolidate our own brand product business. In the second half of 2016, in 
addition to introducing certaintropical fruits and developing healthy products to enrich our 
product mix, we are also planning to launch online tailor-madeproductsto expand our 
diversified services. Looking ahead, the Group will seize the opportunities arising from 
industry consolidationby identifying the best merger and acquisition targets and improving 
our production capacity, so as to enhanceour long-term competitiveness andprofitability, 
ultimatelycreate superior returns for shareholders.” 

 
~ End ~ 

 
About Tianyun International Holdings Limited (Stock code: 6836) 
Tianyun International Holdings Limited is principally engaged in (i) the production and sales 
of processed fruit products packaged in metal containers, plastic cups and glass containers 
and (ii) trading of fresh fruit. Processed fruit products are sold both on an OEM basis and 
under its own brands. On 7 July 2015, the Group was successfully listed on the main board 
of the Stock Exchange, which further consolidatedits leading role in China’s processed fruit 
product industry. 
 
This press release is released by PR ASIA Consultants Limited, on behalf of Tianyun 
International Holdings Limited.  
For more information or enquiries, please contact: 
Lorraine Lam / Dorothy Ying / Sadie Lo  
Tel: (852) 3183 0230 / 3183 0241 / 3183 0260 
Fax: (852) 2583 9138 
E-mail: tianyun@prasia.net 
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