
Tianyun International Holdings Limited 
2017 Annual Results Press Release 

29 March 2018 
 

Page 1 of 5 
 

【For Immediate Release】 

 
天韵國際控股有限公司 

Tianyun International Holdings Limited 
(Stock code：6836.HK) 

 
Announces 2017 Annual Results 

Own brand business revenue surged 71.4% 
Successful transformation into a consumer enterprise  

 With enhanced brand image and global reputation 
 
Financial Highlights 
 

For the year ended 31 December 
(RMB million) 

2017 2016  Change 

Revenue 745.5 653.5 +14.1% 
Revenue from own brand business 322.1 187.9 +71.4% 
Gross Profit 204.3 199.4 +2.5% 
Adjusted Net Profit* 126.4 115.4 +9.5% 
Earnings Per Share (HK$) 0.151 0.145 +4.1% 
Interim & Final dividend per ordinary share (HK cents) 4.2 4.1 +2.4% 

*Excluding non-recurring expenses 

 

(Hong Kong, 29 March 2018) Tianyun International Holdings Limited (“Tianyun International”, 
together with its subsidiaries, the “Group”), a leading seller and manufacturer of processed fruits 
products in China, announced its results for the year ended 31 December 2017 (“Year under Review”). 
During the Year under Review, the Group continued to uphold its parallel development strategy of 
own brand and OEM business for steady business development, product technologies continued 
advancing, sales and brand awareness steadily improved, and the market position within the snack 
food industry was further consolidated and strengthened. During the Year under Review, the Group’s 
revenue achieved double-digit growth, with revenue and gross profit increased 14.1% and 2.5% to 
RMB 745.5 million and RMB 204.3 million respectively, among which own brand business recorded 
71.4% growth in revenue to RMB 322.1 million. Adjusted net profit increased by 9.5% to RMB126.4 
million. Earnings per ordinary share (Expressed in HK$) increased 4.1% to HK$0.151 in 2017. 
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The Board of Directors recommend to pay a final dividend of HK$ 2.6 cents per share for the year 
ended 31 December 2017 in return for the support of shareholders. The total dividend for 2017 
reached HK$ 0.042 per share, and the dividend yield hit 3.0%.  

Own Brand Business continued to drive growth 

During the Year under Review, the Group’s own brand business continued to drive business growth. 
Revenue derived from own brand business including “天同時代 (Tiantong Times)”, “繽果時代 (Bingo 
Times)”, and “果小懶” increased 71.4% year-on-year to RMB 322.1 million, accounting for 43.2% of 
the total revenue.  

During the Year under Review, the Group actively participated in numerous types of exhibition and 
trade fairs, including the Spring 2018 China Food and Drinks Fair and the Autumn 2017 China Food 
and Drinks Fair, to develop potential sales channels and expand sales network to enhance brand 
awareness, promote interaction between the Group and domestic and overseas food manufacturers, 
distributors, retailers and customers, help the Group to keep pace with the ever-changing consumer 
market and promote brand and advantage. Participating at the exhibitions also assisted the Group in 
exploring a deeper and wider domestic distribution network to complement the Group’s future vibrant 
development. 

Smooth operation of online and offline model fosters the development of “New Retail” 

During the Year under Review, revenue from online sales surged to RMB 65.6 million, accounting for 
20.4% of the Group’s own brand business. With the further popularization of e-commerce, the Group 
continued to deploy resources to expand its online sales channels during the Year under Review. 
Through e-commerce platforms such as WeChat Business and Tmall, the Group adopted active 
online marketing techniques to comprehensively enhance its own brand image. It also launched timely 
promotional discounts to match with promotional activities such as Chinese Singles’ Day and recorded 
excellent online sales during the year.  

For offline sales, the Group continued to rapidly expand the geographical coverage of the own brand 
products during the Year under Review. With sales network expanded into 21 provinces, direct-
controlled municipalities and autonomous regions, the Group successfully achieved systematic 
domestic market coverage. The Group’s own brand business continued adopting the new distribution 
system with the implementation of sales incentive scheme for distributors which further strengthened 
the interaction and cooperation and promoted the establishment of groups of test markets. We have 
successfully expanded the number of distributors to approximately 184. Meanwhile, the Group has 
also expanded its chain superstore channels during the Year under Review, and successfully entered 
into the chain supermarkets such as RT-Mart, CR Vanguard and Jinan Hualian, thus increasing the 
popularity of our own brands. 
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Active R&D on snack food to seize changing market trend  

The food market is ever-changing. The Group has consistently invested large amount of resources 
on the research and development (“R&D”) of new products and food processing technology for 
serving customers with innovative and healthy products. During the Year under Review, the Group 
has been developing a variety of new processed food products, including trans-fat free and ice-cream 
alike pure-fruit snack food as well as natural fruit pudding of different flavours. At the same time, the 
Group has rolled out numerous flavors and types of new products to meet with market demand 
including fruit purees, fruit jellies, “冰糖燉梨” (Stewed pears soup with crystal sugar) under “繽果時代” 
Bingo Times and “一罐一碼紅包獎賞” (One-can-one-code Bonus Reward) fruit product series etc. The 
Group believes that innovation can help effectively grasp the pulse of the consumer market and 
achieve win-win situation for both businesses and consumers. 

Diversified financing channels strengthened financial liquidity  

In order to strengthen financial liquidity for future development and to satisfy working capital needed 
for expansion of business, in November 2017 and January 2018 respectively, the Group successfully 
issued an aggregate of US$ 13,000,000 convertible bonds to Guotai Junan Finance (Hong Kong) 
Limited (“Guotao Junan”) at an initial conversion price of HK$ 1.58 (the conversion price represents 
premiums of approximately 12.9% and 26.4% respectively on closing share prices quoted on the 
Stock Exchange on the subscription dates). The funds raised will be used as the Group’s working 
capital, in order to expand and develop the own brand business and international business, including 
new products and product categories, industrial partnerships and strategic investments. The Group 
will uphold prudent financial management strategies and strive to maintain healthy financial status.  

Implement streamlined management and de-seasonalised product strategies for boosting 
core competitiveness 

In view of various market opportunities, the Group will consolidate resources in all areas, implement 
streamlined management and a de-seasonalised production strategy in order to raise corporate core 
competitiveness. The Group will accelerate the development of branding, new products, sales and 
distribution channels, and production capacity for sustainable development and better results.  

As to branding, the Group will work on brand planning to create a fresh brand image, reinvent brand 
value as well as cooperate with regional distributors to promote comprehensive marketing activities, 
and raise brand recognition and reputation of its own brand to further consolidate the Group’s market 
leadership. In terms of products and product categories, the Group will, through internal research and 
third-party strategic partnership, to develop and launch new product series with more new flavors and 
diversities to follow closely the market demands. Furthermore, the Group will accelerate expansion 
of product lines by introducing new product categories such as functional food products.  
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In terms of channels, the Group will intensify its strategic positioning in the online-offline parallel 
development mode, with WeChat Business and Tmall continuing to serve as the Group’s main online 
e-commerce platforms. The Group will accelerate the building of offline sales network domestically, 
and in Hong Kong and Macau, as well as actively participate in large domestic food-related fairs and 
exhibitions to strengthen and reinforce offline positions. While the Group is vigorously developing the 
domestic business, it has been continuously seeking opportunities to enter into overseas market. 

During the Year under Review, the Group signed a memorandum of understanding for an intended 
acquisition of Homemade Harvey Operating, LLC (“Homemade Harvey”), a renowned United States 
regional quality organic food business. If the acquisition is eventually completed, it would accelerate 
the introduction of the Group’s innovative processed foods to the United States, thus stimulating the 
growth of the Group’s own brand business both domestically and internationally. In January 2018, the 
Group entered into a strategic partnership with TaiWei Beverage Co., Ltd. (“Taiwei”). Both parties will 
be strategic partners for the next decade and will jointly produce and sell X-Bear series of energy 
drinks in China. Taiwei will place no less than RMB 162 million X-Bear production orders to the Group 
in the first year and conduct sales through its own sales channels including retailers, hotels as well 
as food and beverage businesses. Meanwhile, the Group is authorized to sell X-Bear products 
through its existing online and offline distribution channels in over 20 provinces in China.  

In terms of production capacity, to cope with the development pace, the Group will continue to improve   
and upgrade the existing production capacity for raising productivity and capacity. The Group will also 
consolidate the production capacity of its Hubei base to speed up business development and 
expansion. At the same time, the Group intends to look for acquisition targets that focus on processing 
tropical fruits in Guangxi and Yunnan province. The Group hopes to eventually cover all fruit types 
from tropical, subtropical and temperate climate zone for product line expansion and broader income 
source and become a leading processed food enterprise covering all fruit types.  

Mr. Yang Ziyuan, Chairman and CEO of the Group, said, “2017 is an important year for the Group. 
The Group achieved healthy endogenous growth during the Year under Review, it not only succeeded 
in further breakthroughs in the sales of its own brand products, but also transformed into an active 
participant in the upgrading consumer goods industry in China. As the Chinese government pays 
more attention to food safety and calls for in-depth structural reforms on the supply side to promote 
the high-quality development of the agricultural and food industries, new market opportunities have 
emerged along with a deepening concept of health and rising per capita disposable income levels. 
Looking ahead in 2018, the Group will continue to develop vigorously innovative products and enrich 
its product lines to meet the diverse needs of consumers. In view of the new market opportunities, we 
will put further effort in our product positioning, brand promotion, production process development, 
marketing channels, food safety, and brand building to help the Group make a success in a positive 
competitive environment, and outperform other competitors with innovation and quality.  
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At the same time, on the basis of our existing business, we will strive for identifying suitable strategic 
investments as well as merger and acquisition opportunities, exploring de-seasonalised production 
and operation methods, and further leveraging our competitive advantages in production technology 
and cost, with the aims to providing safe, nutritious, delicious and convenient food products for 
customers. and bringing satisfactory returns to investors.” 

-END- 

About Tianyun International Holding Limited (Stock Code: 6863.HK) 
Tianyun International Holdings Limited (the “Company”) and its subsidiaries (collectively referred to 
as the “Group”) are principally engaged in (i) the production and sales of processed fruit packaged in 
metal containers, plastic cups and glass containers and ii) trading of fresh fruit. Processed fruit 
products are sold both on an OEM basis and under our own brands. On 7 July 2015, the Group was 
successfully listed on the Main Board of The Stock Exchange of Hong Kong Limited which had further 
consolidated our leading position in China’s processed fruit product industry. 

The Group has been consistently committed to provide healthy and safe products to its customers. 
As one of the food enterprises with the most complete quality certifications, we have always been 
dedicated to following stringent international production standards and are accredited with BRC (A+), 
IFS Food (High), FDA, HALAL, SC, KOSHER, BSCI and ISO22000 in respect of our production 
facilities, quality control and management. The Group has also passed the internal food production 
standard reviews and audits from some of the UK and US supermarket chains. At the same time, 
within China, as a “Equal production line; Equal standard; Equal quality” food production and export 
enterprise, the Group has been supplying products of equivalent quality to domestic and international 
markets. Since 2016, the Group’s own brand processed fruit products have continued to obtain a high 
degree of market recognition, and have been awarded by a national institution the honour and 
qualification of “China Canned Product Quality Certification Label”, become the first and only fruit 
processor in China’s fruit processing industry to put the “Zero Added Preservative Canned Products” 
label for its products sold in China. 

For more information, please visit www.tianyuninternational.com 

This press release is distributed by LBS Communications Consulting Limited.  
For media inquiries, please contact:  

Joanne Chan Tel: (852)3679 3671 Email: jchan@lbs-comm.com  
Pauline Fu Tel: (852)3752 2674 Email: pfu@lbs-comm.com  

 


